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An excellent 2017, with a 30% revenue increase 
over the previous fiscal year, and a great start also for 
the first quarter of 2018. Imoon, a young and dyna-
mic company that in a very short time has grown to 
become a leader in the global lightning market for the 
food & retails sector, keeps on growing at fast pace. 
And it looks ahead with excitement and confidence, 
in order to continue providing top quality lightning 
solutions.

“We are extremely satisfied with the goals achieved. 
But they were only a starting point, not a finish line. 
Hence, we renew our compromise to further stren-
gthen the leadership we gained in the Italian food 
retail sector, establishing fruitful collaborations with 
all of the most important retail chains and enhancing 
our presence in global markets, where we started an 
important expansion plan, that is giving significant re-
sults,” said Riccardo Tarquinio, Ceo of Imoon. “Our 

core mission remains unchanged: to value 100% 
Made in Italy solutions, tailor-made according to our 
customers’ needs, and provide added value services, 
striving for continual innovation.” 

After the great performance achieved last year, 
2018 started on a bright note: “We keep on growing 
and investing, also in our staff, with the aim of ca-
tching new market opportunities. To this purpose, 
we have launched new products with high techno-
logical content, and characterized by creativity and 
effectiveness,” said Riccardo Tarquinio. “In such a 
challenging environment, Imoon will continue focu-
sing on its custom-oriented approach, to provide truly 
tailor-made lightning solutions, addressed both to the 
domestic and international markets, that are paying 
increasing attention to our range.”

The products that in the months ahead will drive 
demand and determine further growth are the Lumi-

naires and the new Makris Line, a true design con-
cept that was first presented at Euroshop 2017, both 
showcased also on the past 21-23 February, on the 
occasion of the Convention Sales 2018, held in Mi-
lan. “Innovation plays a fundamental role, and we are 
not going to stop. On the contrary, we will keep on re-
newing and improving our product offer, focusing on 
flexibility, a characteristic that is increasingly deman-
ded by the market,” said Pierluigi Gusmani, Imoon’s 
international sales director. “We can count on a hi-
ghly qualified and motivated sales network that, we 
are absolutely sure, will help us achieve new impor-
tant goals. In 2017, we increased the collaborations 
with some top retail players: we have implemented 19 
projects with Carrefour in Turkey, following a new 
format; with Auchan we have now reached 40 instal-
led projects; and with the new-born Linella chain in 
Moldavia, we have realized 10 more installations.”

Trends, hurdles, goals, opportunities. In this well-rounded survey, leading 
Italian market players talk about their present and future. Innovation 
is the key word. Internationalization a must. Because competitiveness 

demands flexibility and perseverance. And a lot, lot of passion.

Revenue up by 30% in 2017. The company’s expansion in food retail on global markets 
continues. New products on their way, advanced solutions for a new concept of store lightning.

Move it or lose it
Imoon, innovation 
is driving growth by Riccardo Colletti

Imoon, l’innovazione 
guida la crescita

Un 2017 da incorniciare, 
con un incremento del fattu-
rato di oltre il 30% rispetto 
all’esercizio precedente. E 
una partenza a ritmo serrato 
anche nel primo trimestre 
2018. Imoon, la dinamica e 
giovane società diventata in 
breve tempo leading player 
nel mercato internaziona-
le dell’illuminazione per il 
settore food & retail, non alza 
il piede dall’acceleratore. 
Anzi. Guarda con entusia-
smo e fiducia al futuro, per 
continuare a fornire servizi e 
soluzioni illuminotecniche di 
primo livello.

Chi si ferma è perduto
Internazionalizzazione, ostacoli, obiettivi, opportunità. In un’inchiesta a tutto 

tondo, i protagonisti del comparto ci raccontano il loro presente e il loro futuro. 
L’innovazione è la parola d’ordine. L’internazionalizzazione un passo necessario. 

Perché per essere competitivi servono costanza e flessibilità. E tanta, tanta passione.

“2017 closed on a posi-
tive note with respect to 
the previous year, and we 
have been working real 
hard in order to achieve 
further growth in 2018. In 
my opinion, Plan Industry 
4.0 provided great bene-
fits. Beside the economic 
aspect, I strongly believe in 
the important technological 
boost it brings, and I there-
fore hope it will be further 
renewed. In regard to our 
international markets, they 
account now for around 
60% of total revenue. What 
since 1975 makes our busi-
ness stand out from compe-
titors is our quality, flexibi-
lity, and the possibility, for 
our clients, to use any type 
of food bag to pack their 
products”.
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“We expect to 
achieve further 
growth in 2018” 

“

“
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“2017 ended on a high note 
for our company and we have 
positive expectations for cur-
rent year. First of all, due to 
the positive effect of national 
Plan Industry 4.0 on the do-
mestic market, that remains 
our core business. A further 
stimulus for growth in our 
sector could be represented 
by a lowering of the tax we-
dge. At the moment, France 
is probably one of the most 
dynamic foreign markets for 
enhancing our internatio-
nal business, while we have 
been facing more difficulties 
in Germany, due to the ab-
sence of a local agent. The 
not-to-be-missed event in our 
agenda is definitively Anuga 
FoodTec, but in the months 
ahead we will be attending 
many global trade shows.”

“Last year was extremely po-
sitive for our company. Most 
consolidated foreign markets 
are definitely Europe, North 
and South America and the 
Gulf countries. Most ‘emer-
ging’ countries are instead the 
Far East and Africa. The dome-
stic market also performed very 
well, as a consequence of Plan 
Industry 4.0. Now, further go-
vernment incentives directed to 
employees would be highly ap-
preciated. Expectations for cur-
rent year are also very positive: 
we foresee a revenue increase of 
around 30% and we are strongly 
aimed at spreading the knowle-
dge of our company worldwide. 
In regard to trade shows, we will 
be exhibiting at Ipack-Ima Mi-
lan, IBA in Munich, and Inter-
pack in Düsseldorf.”

“Our core business is the 
production of chocolate pro-
cessing machinery. We started 
from tempering machines and 
then developed new systems 
for the creation of dragée and 
spreadable creams, but also 
coating and cooling lines, 
bean-to-bar lines, extruder 
machines and machines for 
coffee, dried fruit and cocoa 
beans roasting. Flexibility is 
our key driver, since our tar-
get clients are mainly small 
laboratories looking for smart 
solutions. Last year closed on 
a positive note, with an export 
share of nearly 80%. We re-
cently launched a new version 
of our ‘Tuttuno - Oneshot’ 
depositor, simultaneous di-
spensing machine aimed at 
creating filled products in a 
single operation, also con-
nected to out ‘spin 500’ verti-
cal cooling tunnel”.

“After an exceptional 2017, 
when revenue that passed from 
19 to 24 million euro, 2018 will 
be the year of strengthening. 
On the domestic market, we 
noticed a strong push from 
Plan Industry 4.0. On a global 
scale, exports account now for 
about 85% of total turnover. 
South East Asia and South 
America were our most dy-
namic destination markets, in 
particular Indonesia and Brazil. 
Every single market has its own 
special features and demands 
and therefore our R&D de-
partment is constantly focused 
on developing innovative solu-
tions, as it recently happened in 
the confectionery field - one of 
our core businesses - through 
the development of a new fat 
cold metering system and of a 
new sugar processing method.”

ceo sole administrator  sales departmentmarketing manager
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“We have 
great 

expectations 
for 2018”

“We want to 
spread the 

knowledge of 
our company 
worldwide”

“Code word: 
Oneshot”

“Strengthening 
is our goal, 

in order to keep 
on growing”
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Imoon highlights the importance played by its range of products and solutions that, not by chance, has been 
further widened and improved. Not a simple product showcase, but a long-standing and emotional history, 
made of projects and installations able to show - and almost touch by hand - what it means to conceive, plan 
and manufacture lightning solutions in food retail. Imoon’s 2018 catalogue displays a wide and varied, rich and 
elegant series of modular and customizable solutions, designed with energy saving principles, according to the 
best of Made in Italy design. From Suspended Luminaries to Lightning Tracks, from Recessed Luminaires 
to Projectors, passing through Surface Mounted Luminaires, the new Imoon catalogue describes the different 
brands in an easy and accessible way. Which helps customers make better informed choices according to their 
specific needs, from the Venere Pro to the Kronos line, from Roc to Kimi, without forgetting the Alpha, HB, 
Energy 65 Led and Basic System Led series.
In detail, the Venere Pro family was designed to fulfill any lightning need in food retail, and offers a complete 
range of specific LEDs suitable for the different store areas. Namely, the ‘LED Meat’ to enhance the red color 
of meat, also available in the Meat Fish HD version for meat and fish, suggesting higher freshness and able to 
enhance the different color qualities. The ‘LED Extra Warm’ version, instead, gives a warmer light, ideal for 
bakery and pastry. In order to meet the need for specific LEDs, Imoon also presented the ‘LED Full Color’, 
that features the ideal colour rendering for all products. Finally, the range of Reflectors has also been widened, 
to include a growing number of tailor-made potential configurations.

IMOON, ITALIAN TECHNOLOGY

Imoon, the staff. From left: Laura, Riccardo e Paolo Tarquinio, 
owners and founders, with Massimiliano Giussani (sales director Italy) 
and Pierluigi Gusmani (international sales director)

Auchan - France, Villebon-sur-Yvette
Venere Pro with LED Meat/Fish HD 

Linella - Moldavia, Singera
Venere Pro - Batwing Reflector

Carrefour SA - Turkey, Ortaköy Gurme Premium 
Venere Pro with LED Full Colour


