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Milan, November 11, 2020 

 

THE SHOPPING EXPERIENCE ‘IN A DIFFERENT LIGHT’ 

The added value of a Food Retail lighting design project by Imoon 

Since the beginning of the health emergency brought about by COVID-19, the retail space as 

we know it has had to evolve to keep generating the same revenue. Which is why, today more 

than ever, Retailers are required to secure a distinctive competitive advantage through a 

strategy aimed at reaching two main objectives: on the one hand, the complete satisfaction of 

the customer, to make their visit to the store both fulfilling and profitable. On the other, the 

rationalisation of costs. In this context, lighting becomes a strategic asset supporting Retailers 

in creating stores with a special atmosphere, while also being energy efficient. We have 

explored the topic further together with Pierluigi Gusmani, International Sales Director di 

Imoon – leading player in the international market for commercial lighting in Food & Fashion 

Retail – and Ron Coleman, Managing Director of Imoon Lighting Ltd (UK).  

Why does lighting design planning have an increasingly important role within Stores? 

“Lighting has an impact on every aspect of the shopping experience: from the perception of 

the Brand of the Retailer and of the products, to the mood of consumers, whose first 

impression is strongly influenced by this element. Therefore, stores must be seen as a     stage, 

where the correct light planning is fundamental to facilitate the act of purchasing by effectively 

highlighting the products on display, which are the real protagonists of the retail space” replied 

Pierluigi Gusmani, who then continued: “In this sense, the job of the internal Team of lighting 

designers at Imoon consists in understanding the needs of Retailers to then translate them 

into the best lighting project, using the latest LED technologies to reach their final objective. 

Nothing is left to chance, from outlining the idea, to the selection and production of the most 

suitable solutions, to energy-efficiency evaluations, up to the fine-tuning and after sales 

service. Furthermore, the internal control of each of these phases allows Imoon to create 

lighting design concepts that are complete and above all replicable in other points of sale of 

the Brand”. 

What are the advantages of your LED technologies, in terms of profitability of the points 

of sale? 

“Thanks to our latest-generation LEDs we can reach extraordinary performances with a low 

environmental impact. More specifically, Imoon invested in the research and development              
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of specific LEDs with different shades of colour in order to create dedicated lighting for each 

product category, with the objective of making them more attractive in the eyes of consumers. 

Our product range now includes the LED MEAT series, available in three different versions to 

highlight the white or red colour of meat, with model LED MEAT FISH HD being ideal for the 

fish counter. It also includes the LED EXTRA WARM fixtures for the bakery counter, as well 

as the LED FULL COLOUR range for those who wish to highlight the colours of all areas” 

concluded Pierluigi Gusmani.   

Based on your experience, what are the most sought-after solutions? 

“Among the trends identified by Imoon in the Retail Lighting sector is a growing demand for 

products that, by combining aesthetics and functionality, can illuminate any kind of point of 

sale. They integrate and coordinate the space with the brand identity, also through bespoke 

solutions” stated Ron Coleman, who then continued: “In order to satisfy this planning need, 

Imoon created illuminating bodies that focus on modularity, both in terms of components and 

models. In this sense, the VENERE PRO family particularly stands out. Specially created for 

the Food sector, it is designed in three variants: recessed, projector and suspension. Thanks 

to the numerous available configurations, the range ensures maximum flexibility to satisfy any 

taste and planning need: general or accent lighting, with specific shades for the different areas, 

and suitable for all types of layout, also of, aisles due to the wide variety of available reflectors. 

In this context we find the new EDGE WIDE spotlights, which are ideal for rectangular surfaces 

such as store signs, displays, vertical shelving and horizontal counters. The Pioneer Food Hall 

point of sale in Carlisle represents a recent successful application. It was created in 

collaboration with the well known Retail Shopfitters, HK INTERIORS, who recognise the 

importance of the recessed and projector VENERE PRO models. LED MEAT luminaires were 

selected to emphasise the colour variety within the meat counter, while EDGE WIDE spotlights 

were selected for dedicated illumination of the designs with rectangular shapes.. Furthermore, 

the distinctive feature of the store is the considerable height at which the illuminating bodies 

were installed: this challenge was overcome by utilising the correct combination of narrow 

beam reflectors”. He then concluded: “Finally, the greatest strength of our lighting design 

projects lies in the synergy between Imoon’s Retail solutions and the countless customisation 

opportunities offered by the creative soul of our custom brand, Makris”.  

Imoon – www.imoon.it/en 

Founded in 2010, Imoon is a leading player in the design and production of lighting solutions, completely Made in 
Italy, within the Food & Fashion Retail. The company, based in Milan, is known on the market as a Partner able to 
provide its customers with a complete service, following each phase of the design: from preliminary studies, to 

https://imoon.it/en/
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lighting simulations and energy performance models, fine-tuning and after-sale assistance. Furthermore, Imoon 
can develop customised solutions thanks to brand Makris, which stemmed from the wish to shape new lighting 
concepts combined with the best, cutting-edge technology. Imoon has become a strong international business 
thanks to its branches in the United Kingdom, the Czech Republic, Turkey, South Africa and Finland, and to its 
trade partners across the EMEA region and the Americas. Imoon solutions are present in more than 40 countries 
worldwide, and the company completes around 400 projects every year, boasting partnerships with the most 
important names within Food Retail: Carrefour, Coop, Conad, Auchan, E.Leclerc, Migros, Silpo, Globus, Booths 
Supermarkets and Warner’s Budgens. 
 
For further details: 
Lbdi Communication 
Silvia Vara – email : svara@lbdi.it  
Federica Cosmo – email : fcosmo@lbdi.it  
Ginevra Fossati – email : gfossati@lbdi.it  
Tel. +39 02/43910069 
Skype: LBDI_pr 
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